Scaling E-Commerce Success with
Strategic Facebook Ads

Achieving 3.79 ROAS with Data-Driven Optimization




CASE STUDY

E-Commerce Lead Generation & Conversion

I Client Overview

Industry: E-Commerce

Objective: Optimize lead generation campaigns to drive higher conversions with efficient ad spend
and maximize return on ad spend (ROAS) through strategic scaling.

Challenge: The client needed to scale their Facebook ad campaigns while maintaining profitability
and generating high-quality leads that convert into website purchases at an efficient cost per
acquisition.

| The Challenge

The client faced the common challenge of scaling e-commerce campaigns while maintaining healthy profit
margins. With significant ad spend required to reach their growth targets, they needed a sophisticated
approach to audience targeting, budget allocation, and creative optimization that would generate

consistent returns across multiple ad sets.

The goal was to achieve a robust ROAS while scaling to over $1 million in ad spend, ensuring each dollar
invested generated measurable returns through website purchases and maintained efficient cost per
acquisition metrics.

| Solution

1. Segmented Targeting Strategy

Engaged different customer profiles based on their interests and behaviors, creating highly specific ad sets
that resonated with each segment's unique characteristics and purchase intent.

2. Performance-Based Budget Allocation

Scaled budget allocation based on real-time performance data, focusing investment on high-performing
segments to maximize conversion value and overall campaign efficiency.

3. Continuous Creative & Targeting Optimization

Refined ad creatives and targeting strategies throughout the campaign period to improve conversion rates,
reduce cost per purchase, and identify winning combinations for scaling.
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I Campaign Results

TOTAL AD SPEND

$1.30M

TOTAL REVENUE

$949K

WEBSITE PURCHASES

4,843

AVG COST/PURCHASE

$269.36

PURCHASE ROAS

3.79

CHECKOUTS INITIATED

28,573

Platform: Facebook Ads Manager

Key Performance Metrics

Total Amount Spent $1,304,532.18
Total Website Purchases 4,843
Website Purchase ROAS 3.79
Total Website Purchase Value $949,076.00
Average Cost per Purchase $269.36
Website Checkout Initiated 28,573
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I Campaign Performance Analysis

The campaign strategy significantly impacted lead generation and conversion, achieving a robust
ROAS of 3.79 across multiple ad sets. Key insights include:

e The campaign delivered substantial return on ad spend, demonstrating the effectiveness of
strategic scaling and data-driven optimization.

o Different ad sets targeting specific customer segments showed varying ROAS, with some
exceeding 11.0 ROAS, indicating the tremendous value of optimized targeting and audience

segmentation.

e Budget allocation was continuously scaled based on performance data to maximize conversion

value, resulting in a significant increase in website purchases and overall revenue generation.

e By continuously optimizing the targeting strategy and adjusting the budget to focus on high-
performing segments, the campaign generated over 4,800 website purchases with efficient cost
management.

The overall website purchase ROAS of 3.79 reflects a healthy return on ad spend, proving the success

of the optimization efforts and validating the strategic approach to campaign management.

I Client Testimonial

DigiBabaa transformed our Facebook advertising approach with their data-driven strategies. The
results speak for themselves — a 3.79 ROAS while scaling to over $1.3 million in ad spend is
exceptional. Their ability to identify high-performing segments and optimize in real-time has been

instrumental in our growth. We're excited to continue this partnership and scale even further.

— Client Name, E-Commerce Business

I Conclusion

Scaling campaigns with precise targeting and continuous optimization led to exceptional returns,
reinforcing the importance of a data-driven approach to refine ad sets and improve conversion rates. This
case study demonstrates that with the right strategy, significant ad spend can be managed profitably at
scale.

The implementation of segmented targeting strategies, performance-based budget allocation, and
continuous creative optimization resulted in outstanding campaign performance with 4,843 website
purchases and nearly $950,000 in revenue generated. The detailed insights from this campaign will guide

future strategies for even more efficient lead generation and conversion optimization.

Ready to Scale Your E-Commerce Success?

Contact DigiBabaa to learn how our Al-driven Facebook ad strategies can help you achieve exceptional
ROAS and scale your business profitably.

https://digibabaa.co/ | akbar@digibabaa.com

Igibabaa -briven IvVlarketing >olutions



