E-commerce Facebook Ad
Campaign Performance

Boosting Engagement and Reducing Cost per Action (CPA)




CASE STUDY

E-commerce Campaign Optimization

| Client Overview

Industry: E-commerce

Objective: To optimize Facebook Ads for better engagement, cost-efficiency, and higher actions
taken by users.

Challenge: The client was struggling with high costs and low engagement in Facebook ad
campaigns. They needed to improve their performance and reduce the cost per action (CPA).

I The Challenge

Despite investing in Facebook Ads, the client was not achieving the desired level of engagement and action,

leading to higher costs and inefficient ad spending. The challenge was to reduce the CPA while improving

campaign effectiveness.

I Solution

1. Optimized Targeting

Leveraged advanced targeting strategies to reach the most relevant audiences, utilizing Facebook's Al
capabilities to identify high-value customer segments.

2. Al-Powered Bid Strategy

Implemented dynamic bidding strategies to reduce costs while maintaining ad visibility. Real-time
optimization ensured maximum ROI from every dollar spent.

3. Creative Optimization

Adjusted ad creatives and messaging based on real-time engagement feedback, continuously testing and
refining to maximize performance.
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I Results

IMPRESSIONS

78.1K

126.9%

CLICKS

509

1 4%

ACTIONS

2,802

1 41.7%

TOTAL SPEND

$497.88

17.5%

CTR

0.9%

1 32.4%

ENGAGEMENT RATE

1.3%

10.3%

Platform: Facebook Ads Manager

M Proof of Results - Facebook Ads Manager Dashboard

CPA

$0.3

| 34.8%
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| Client Testimonial

DigiBabaa's Al automation strategy transformed our ad performance. We saw a significant reduction
(n cost per action (CPA) and improved engagement across the board. Their expertise in Facebook Ads

optimization is invaluable.

— Client Name, E-commerce Business

I Conclusion

With DigiBabaa's Al-driven Facebook Ads optimization, the client was able to reduce CPA by 34.8%,
enhance engagement, and improve overall campaign performance. This case study highlights how Al can
drive cost-effective, high-performing ad campaigns.

The implementation of optimized targeting, Al-powered bid strategies, and creative optimization resulted
in a remarkable 41.7% increase in actions while simultaneously reducing costs. The client achieved 2,802
total actions with significantly improved efficiency and ROI.

Ready to Transform Your Advertising?

Contact DigiBabaa to learn how Al-driven Facebook Ads optimization can help your business achieve better
engagement and ROI while reducing costs.

www.digibabaa.com | info@digibabaa.com
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