Driving Quality Leads for a Dental
Clinic: Optimizing Facebook Ads
Campaigns for Maximum ROI

Cost-Effective Lead Generation Through Al-Powered Optimization
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I Client Overview

INDUSTRY OBJECTIVE

Dental Clinic Generate qualified leads for dental services
CHALLENGE SOLUTION

High costs with low lead quality Al-powered Facebook Ads optimization

| The Challenge

The dental clinic faced high advertising costs with inconsistent lead quality from their previous Facebook
Ads campaigns. They needed a more targeted, cost-efficient approach to increase lead volume for dental
consultations and services while maintaining a reasonable cost per lead budget.

I Our Solution

1. Targeted Audience Segmentation

Used Al-driven audience segmentation to identify users likely to be interested in dental services, based on
demographics, interests, and online behaviors. Precision targeting reduced wasted ad spend.

2. Dynamic Budget Allocation

Allocated budgets more efficiently across campaigns, ensuring high-performing ads received increased
investment while underperforming ads were optimized or paused.

3. Ad Creative Optimization

Continuously tested and optimized ad creatives to increase engagement and conversion rates. A/B testing
identified winning variations that resonated with target audiences.
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I Results

COST PER LEAD (LOW)

€2.80

TOTAL SPEND

€4,564.75

LIl KEY PERFORMANCE METRICS

v High-quality leads generated across multiple campaigns
v Significant reach with targeted demographics

v Cost per lead: €2.80 - €10.77 across campaigns

v Up to 119,000 impressions for specific campaigns

v High click-through rates optimized for conversions

Platform: Facebook Ads Manager

COST PER LEAD (HIGH)

€10.77

MAX IMPRESSIONS

119K
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I Campaign Performance Proof

Upload your Facebook Ads Manager screenshots to showcase the campaign results:

M Campaign 1 - Ad Performance M Campaign 2 - Ad Performance
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I Client Testimonial

DigiBabaa's Facebook Ads optimization helped us significantly reduce our cost per lead while driving
a higher volume of qualified leads. Their approach to audience targeting and ad optimization

transformed our ad strategy, delivering measurable results that exceeded our expectations.

— Client Name, Dental Clinic

I Key Takeaways

By leveraging intelligent audience targeting, dynamic budget allocation, and continuous ad creative
optimization, DigiBabaa helped the dental clinic achieve a significant reduction in cost per lead and
maximize the effectiveness of their Facebook Ads campaigns.

The clinic achieved cost per lead ranging from €2.80 to €10.77 across multiple campaigns, demonstrating
how strategic optimization can drive high-quality leads at a competitive cost. This case study exemplifies

the power of data-driven advertising strategies in the healthcare industry.

Ready to Transform Your Dental Practice Marketing?

Contact DigiBabaa to learn how our Facebook Ads optimization services can help your dental clinic
generate cost-effective, qualified leads.

www.digibabaa.com | akbar@digibabaa.com
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